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Why Tackle Meat Consumption? The EU Green Deal

e Goal: Carbon neutral Europe by 2050;
e Livestock sector account for a significant

| ¢ Aims to regulate EU food system through Farm to Fork
amount of global greenhouse gas emissions;

Strategy;
e Emissions along all sections of the meat

production chain; * No direct reference to meat consumption in

proposed measures;
e lowering meat consumption patterns seems to

A . o e Lack of concrete proposal on labelling education,
be most beneticial in reducing emission levels.

taxes and imports.

Ask meat producers / Our Mef h 0 d S Ask meat consumers
&

e Interview with a meat producer; : ‘ e Survey for UM students; Method
Method « Qualitative Content Analysis into Themes, FI 4 d N 9 S * 199 respondents.

Categories, Subcategory-Is, Subcategory-lis.
e Sample split along awareness levels of meat's climate impact:

higher awareness correlates with knowledge & willingness to change

Distribution of

e |: Climate Change Awareness

o Acknowledgement, Knowledge, Willingness. + Higher awareness correlates with higher
¢ |I: Current Sustainability Measures | |

, . | » estimates of meat's impact on climate
o Common sustainability measures identitied; :

change (29%) - Even higher than reality! -
o Must verity selt-reported measures.
e lll: Opinions on Green Deal Measures

o Tax&Subsidy:

» Fairness and uniformity are crucial.

e More aware individuals are also:
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more attentive to labels: more open to tax increases:

Findings Distribution of Consumer tax Findings
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Distribution of WTP sustainable meat

= Supply chain integrity; . ——
= Global competitiveness. = more awa

o IV: Implementation of the Green Deal e Even aware individuals distrust labels -
o Fair competition; & are unwilling to pay more for i

o Tackle regional similarities & difterences. sustainable & plant-based meat:
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. Legislative proposal
Conclusions @
e Raising consumer awareness through

e Raising awareness of meat's climate impact leads to educational measures:
further benetits, such as...

e Businesses selling meat to consumers must
o openness to educational interventions in the Ist place

be more transparent - e.g. via uniform

* Many established intervention ideas can be included in labelling standards; Research group
the Green Deal to ensure fair, international application e Uniform approach towards imports and Paul Boldron

o e.g. tax and label requirements taxation; David Baltussen

* Most reasonable eco-friendly form of David Behrendt
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e Reseach needed for surprising overestimations of
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