SELLING
(IN)EQUALITY

The Case of Colourism and Marketing
Practices in South-East Asia

Hannah Hinsche, Patricia Luger, Alexander Vyvey Declerck, Sera Welling and Daan Wouters
Supervised by Dr. Valia Kalaitzi

7N MARKETING

7% 2™

GCOLOURISM

Higher value is placed on
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MOTIVATIONS This results in enhanced motiva-
FOR SKIN tions for skin whitening use, most
importantly celebrity endorsement

Marketin g perp etuates LOIISVINICRERIS] 5N idealisation of prospects

colourism in South-East

ASia through |ts pOten' This leads to a culture in which
skin whitening is pervasive and

tial to shape views and the ubiquity of skin omnipresent
tone stereotypes in advertisements.

This results in enhanced motivations for - =
skin whitening & a pervasive skin whiten-
ing culture which has important implica-

tions in the form of barries vs facilitators
and desired changes.
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